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-
he Greater Santa Ana
Business Alliance, City
Line, Community Publi-

cation for Santa Ana, Nov/Dec
2009 issue, published on their
front-page newsletter Western
Medical Hospital’s contract with
Arc 7Mid- l@itiee in Orange
County. See photo of Arc
Wid - Citiee  hospital  staff.
Briefly stated, “Western
Medical Center Santa
Ana Hires Challenged
Workers.”  As also stated,
“Arc  Wid-Citiee. a local
Santa Ana non-profit that
coordinates paid vocational [
training programs for adults
with intellectual challenges,
has teamed up with West-
ern Mechcal Center Santa
Ana to P ace workers in the
hospital's nutritional = ser-
vices and
services departments.

Impact N

L SR

ally challenged to learn and stretch
beyond their comfort zones, with
Plenty of human interaction.
‘These paid jobs are catalysts for
dignity and self-esteem”, says Jenni-

fer Dutcher, Arc d-({tiee’ case

manager and contract liaison to

environmental Back Row, from Left: Jason Otte, Juan Valencia, Peter
Barron, Leobardo Perez, and Manuel Villareal; Front
Row: Job Coach, Mindy Webster; James Resurreccion;

In the nutritional services and Job Coach, Ronette Wilson

department, Arc Wd- Cities’

employees run dishwashers and
clean pots and pans,” (See page 3,
additional photos.) “and in the
environmental = services depart-
ment they clean hospital win-
dows, and chairs. The work pro-
vides structure, purpose, and

opportunities for the intellectu-

Western Medical Center Santa
Ana, “and a chance to experience in
a mainstream way what it is like to
work and socially interact with non
disabled employees.”

Rick Robison, Senior Procurement
Officer, from Arc %id- lities, says,
“Western Medical Center Santa

ewsletter
Arc Mid-Cities
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HAVE WORK WiLL TRAVEL

BY ricK ROBISON, SR. PROCUREMENT OFFICER

Ana CEO Daniel Brothman and
Milas Kennington, V.P. of Human
Resources for Integrated Health
Care Holdings, have found a way
to collaborate for the betterment
of the Santa Ana community, and
we are truly in a win/win situa-
tion...

“I am very excited about this
program and wish to con-
tinue this great partnership
with Arc - (Gities”, says
Environmental Services
Director, Obie Graves. “It
has been a great learning
experience for both the
three workers and job
coach, Christine Berrospe,
as well as our environmental
staff, and we all give Arc %4
- lities an A-plus. | only have
to tell them to do something
once and it gets done ri ht
the very first time. The
Wid - Pities wotkers are Very
kind and pleasant, and it’s
fun watching them work.”

If your company or one you know
might have wonderful opportum—
ties for Arc d-Ceitiee intellectu-
ally challenged workers like West-
ern Medical Center Santa Ana,
please call Arc id-(@ities at
(714) 285-2645 or email

rrobison@arcmidcities.org.” =

Arc 7id - Citics — CARF (COmmission on

arf’s (Commission on
Accreditation of Reha-
bilitation Facilities) summary
of its ‘Surver©Outcome’ re-
ports thatl A#C Mid-Cities
earned its’ Three-Year Ac-
creditation. It demonstrates
a commitment to the CARF
excellent standards. =

For mone information,
go to CARF’s web site:
www.carf.org

Accreditation of Rehabilitation

Facilities) Have

Confidence
IN YOUR CHOICE
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ongratulations

to  Greachia

Haley, BMP
Direct Care Staff of Arc
id-(Cities, commended
by parent of a develop-
mentally challenged indi-
vidual who attends the
Behavior = Management
Program (BMP) of Arc
Med- Citiee and  also com-

mended by Arc id-
Citées. Ms. Haley, who

has been employed with
Arc Wid- Citiee for two
years, is celebrated for
making a difference in
the lives of individuals
that are developmentally
disabled;  contributing
toward their growth,
progress, and social de-
velopment. For this rea-
son, she has received,

from management of Arc
Mid - Ceties, the honor-
able recognition for her
valued professional skills
and leadership qualities.

Ms. Haley is a consum-
ers’ advocate who pro-
vides positive influence
in consumers lives; as-
sisting in increasing their
own sense of self-worth
and confidence in their
abilities. As these indi-
viduals, whom Ms. Haley
is responsible for, are
taking greater pride in
the way they present
themselves to the world
and in the way they con-
duct themselves at home
and at work.

As a result of Ms. Haley’s
influence, these individu-
als take greater pride in
personal hygiene, their
overall appearance, such

GREACHIA HALEY, BMP DIRECT CARE STAFF
OF Arc %id- (itiee MAKING A DIFFERENCE:

RECOGNIZED FOR A “ JOB WELL DONE”

as making sure that
their hair is properly
groomed each day, and
showing a greater inter-
est in dressing nicely for
work; dressing for suc-
cess! Best of all, they
look forward to coming
to work each day and
being with their direct
care staff, peers and co-
workers.

In addition to being a
consumer’s  advocate,
Ms. Haley works well
with others; she’s self-
motivated and proac-
tive; able to follow in-
structions; thorough
and prompt in complet-
ing her paperwork on-
time; along with the im-
portant task of assisting
and supervising her con-
sumers. So, two thumbs
-up Greachia Haley, con-
tinue the great work! =

=

Arc Hd- Ui

ARC Mip-CITIES’
MAIN OFFICE
STAFF TRAINING

Outcome Statement

The participating consumer will gain
skills necessary to advance to lesser re-
strictive environments, either within
this program or another program,
through the attainment of a reduction
or elimination of any inappropriate or
anti-social behavior, a higher level of
independent living, a
awareness, pre-vocational skills, or
communication skills without being
injurious or getting injured in any
manner.

community

SCHEDUILES

CONDUCTED BY
BETSOG JUGO
&
AMERICAN RED CROSS

» CPR "JFlraliUnlihnug COn=
ducted by American
Red Cross

» ProAct, formerly
called Part Training;

» Tume Study and
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PROGRAM CHANGES — AB9

BY BETSOG JUGO, SENIOR PROGRAM MANAGER

uring the last quarter of
2009, Arc id- Cetice ex-

perienced financial diffi-
culties due to the changes insti-
tuted in the program services
and reimbursements from the
regional centers as required by
‘AB9’. The Department of De-
velopmental Services was man-
dated by the Legislature to iden-
tify $384 million in savings re-
ductions. These changes
brought forth a significant im-
pact on program services pro-
vided to consumers at Arc -

Based on the new law, the re-
gional center service coordina-
tor, consumer, care provider
and/or other stakeholders must
review the cost of providing ser-
vices or supports of comparable
quality by different providers
and choose the least costly avail-

Cont. HAVE WORK WiILL
TRAVEL

BY ricK ROBISON,
SR. PROCUREMENT OFFICER

Leobardo Perez,
Arc Med- Cities’
BMP consumer,
at Western Medi-

Manuel Villareal,
Arc Med- Cities’
BMP consumer, at
Western Medical
Ly

able provider, including transpor-
tation, who is able to accomplish
all or part of the consumer’s IPP,
consistent with the particular
needs of the consumer and family
as identified. However, the con-
sumer is not required to use the
least costly provider if it will result
in the consumer moving from an
existing provider services or sup-
ports to more restrictive or less
integrated services.

As a regional center vendor, Arc
Wid - Citiee is required to offer an
alternative senior program compo-
nent to consumers over fifty (50)
years of age at a ratio of no more
than one (1) staff to eight (8) con-
sumers. The alternative senior
program should be offered to eligi-
ble consumers who want to transi-
tion to a program component fo-
cused on the needs and interest of
seniors.

Arc Wid- Citiee must offer an al-
ternative customized program
component with an appropriate
staffing component to meet indi-
vidualized consumer needs. This
will be known as the ‘Customs
Endeavors Options’ which will
focus on a consumer’s individu-
alized needs and interests to de-
velop or maintain employment
or volunteer activities in lieu of
the current program. Each par-
ticipant will have 20 to 80 hours
per month of services depending
on the individual needs.

The new law, ‘AB9’, did two
things to Arc id-({@itiec as a
whole; it brought uncertainties
and confusion to consumers,
parents and significant others,
whether they will be transferred
to different programs or not,
and it brought panic and fear of
insecurities that caused low mo-
rale to employees. =
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